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57 clubs , that means 40 000 beds and 9 000 accommodations

500 000 clients per year, travelling alone or with family (80% of t urnover), 
and up to 30% of foreign clients in the « New Genera tion » clubs

2 000 groups welcomed per year (20% of turnover): seminars, work  
councils, clubs…

3 million of overnights and 2,6 million dishes served each year

Key numbers

Belambra, a 
young, dynamic 
and always 
moving brand.

57 clubs in the 
best French 
locations



Belambra Group :
Staff : 2 500 employees in the high season
Consolidated net income for 2010 : 15 million Euros

Chief Executive Officer : Olivier Colcombet
Legal Form : Public Limited Company with a capital of 7 620 000 Euros 
Group Ownership : 61% Groupama PE,  34 % Caisse des Dépôts, 5% shareholding employees

Tourism Department :
Business volume in the exploited area for 2010 : 148 million Euros
Result of tourism activity exploitation in 2010 is balanced

Real Estate Department :
Real Estate Investments 2010 : 50 million Euros for a multiannual program (2005 – 2012) of 250 million Euros.
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Belambra : two additional activity
departments : Tourism and Real Estate
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Tourism Department : N°1 in holiday 
clubs in France
• With 57 clubs situated in the most beautiful places of France, 

Belambra welcomes 500 000 clients per year .  At the waterfront 

or at the slopes, Belambra clubs guarantee all-inclusive holidays, 
unmatched in France.

• The experience of over 50 years and the perpetual ability of innovation 
makes Belambra a major player in the tourism sector, exceptional in terms 

of accommodation, catering, entertainment and childcare (from 3 
months).

• With these advantages, the holiday club leader in France addresses itself 
to the European customers, from families to professionals.  
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Real Estate Department : A unique know-how in 
renovation of the tourist accommodation
• With 250 million Euros invested during 2005-2012, the company achieved an 

upscale of its offers. For summer 2011, 90% of clubs have been renovated 
under the label Belambra « New Generation ». 

• After having acquired the sites in excellent locations over the last years, such as St Raphaël, 

Menton, l’Isle sur la Sorgue or Saumur, Belambra is working on opening new clubs , 
for example in Tignes, La Toussuire, Vouvray, St Valéry en Caux and also in the department 
of Lot and on the French Riviera. 

• The company has also established a program of capital disposation .  The offer  
« Loueur Meublé Non Professionnel (LMNP) » (Leaseback) gives the real estate investors a 

guarantee of a secure long-term investment in property rental. 3 000 owners have 
already invested in Belambra.

• Belambra is a high-performing partner who provides the local au thorities 
with permanent support : modernisation of tourist offers, increasing the number of 
visitors, creation of new job offers, giving new life to old tourist attractions… The elected 
authorities are in favour of the company’s projects on this basis.

• The proficiency in real estate finance structuring and financial complexes make Belambra a 
well-known actor in the development and the renovation of the tourist accommodation offer in 
France.



Tourism Department of Belambra :

Unique services for individuals 
and businesses

Exceptional locations : 
in preserved sites

Special attention has been paid to the housing scattered in the parks of 
several acres for the clients’ well-being and for the 

concern of the environment protection and the respect 
of the local architecture.

All inclusive formula: 

• Full board, half board « liberty », self-catering, each family 
can find their own holiday rhythm and enjoy the entertainment 
and children clubs (from the age of 3 months), always 
included in the price. For the summer 2011, Belambra
features its new Premium accommodation: facing the sea or 
with direct access to the beach…

• An excellent ratio Quality / Services / Price for families 
thanks to the all-inclusive formula. 

One week during school holidays for a family of 4 people (half board + accommodation + 
entertainment + children clubs): average price - 2 500 Euro.
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The « Open Club » specialist

With the help of the collaboration of the local partners, every 
Belambra club offers a wide choice of excursions in the area, 
local discoveries and unusual activities at preferential prices. 

The offer « Belambra Business » is 
unique in the sector of Seminars and 
Conferences in France. 19 clubs have 
been selected and labelled « Belambra
Business » because of:

- their exclusive location , 
- their exclusive capacity for events from 10 
to 1 000 people, 
- their unity of place with accommodation, 
the conference rooms that can host up to 500 
people, the restaurants, the entertainment… all 
of it in the same place with  the access to the 
facilities (close to the airports/train 
stations/highways). 

The biggest companies, such as ICADE, 
ORANGE, ADIDAS, OXBOW trust us.  

An offer Seminars and Conferences 
« Belambra Business » is emerging : + 50% of 
progress
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Tourism Department of Belambra: 

a permanent distribution 
network

Specialist in direct sales with the 
development of E-business
The website www.belambra.fr is a true interactive online catalogue. 
It gets up to 2 millions of unique visitors per month. 40% 
of direct sales are made only on the website.   
High performance in social networks with a Facebook page 
(15 000 fans), a Twitter account, strong presence on YouTube and
Dailymotion…

International commercial success

Belambra’s international activity today represents up to 30% 
of the turnover of the « New Generation » sites. The progress 
of the turnover with foreign customers is of + 7,5% in 2010
compared to 2009. The main markets are Belgium, The 
Netherlands, Germany and England in the winter. 
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Opening in a network of agencies, a milestone 
in the commercial development of Belambra
• The opening to the distribution is a part of the ongoing business strategy: 
after the repositioning of its offer, the modernisation of its clubs, the 
creating of the new brand Belambra, the enterprise opens itself to the 
distribution in travel agencies. 

• After Carrefour Voyage, Leclerc Voyages, Galeries Lafayette… Belambra
is represented in 560 Havas Carlson Wagonlit agencies as of 2011.

• Over 1 000 agencies sell Belambra today.

Offer for work councils 
reinforced in 2011
Every year Belambra welcomes over 2 000 
groups in its clubs, with different formulas for 
the work councils in order to meet every 
« custom » demand, regardless the length of the 
stay, the number of people, the wishes and the 
budget. 

A dedicated offer « Belambra Business »
A catalogue and a website completely dedicated to seminars and 
conferences. + 50% of progress in 2011.
Information and booking: www.belambra-business.fr
Phone : 0825 346 000
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Real Estate Department of Belambra :

90 % of clubs renovated in 2011

One of Belambra’s priorities is to 
valorise the exceptional 
character of the location of its 

57 sites : 
With over 250 million Euros invested during  
2005-2012, Belambra establishes a transformation 

and a fast  upscale of its offer:

• A construction perfectly integrated 
within the environment, thanks to the 
architects, decorators and landscapers who focus on 
the local architecture and style. 

• Designed comfortable accommodations 
with a dish-washer and a flat screen TV, an electric 
towel drier, a fridge, a freezer, … New furniture and 
storage units optimize the space. Private terraces 
surrounded by vegetation bring even more comfort 
and privacy. 
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• High quality equipment, adapted for every client: amazing 
renovated swimming pools, well-arranged beaches adorned with 
vegetation, areas for children equipped with giant misters and safe 
playgrounds. Special attention is paid to housing and safety regulations 
(defibrillators…)

In 2011, 3 clubs « New Generation » open their doors in Les 
Landes and in Bretagne. 

A completely new Belambra club will open its doors next to 
Rocamadour, a true place of resort and rest. 
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Real Estate Department of Belambra: 

a commitment to environment protection and 
preservation

Environment-friendly accommodations, nature 

preservation in the clubs’ locations, eco-
design of the buildings:

• Renovated Belambra clubs correspond to the Sustainable 
Development criteria : Low energy light bulbs, eco-
labelled paint, energy appliances of class A or A+, heated 
swimming pool with a heat pump, pool water reused for 
irrigation (in Borgo and Lozari), etc

• Belambra uses also environment-friendly products : 
ecological laundry detergents and rinse aids, green 
commercial vehicles, labelled towels and sponges…
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Belambra commits itself as a responsible company 

because it has achieved its Carbon 
Footprint® in 2007 in order to better define 
its scope for improvement in terms of its 
greenhouse gas emission.  

• As a partner of Sagacarbon, Belambra helps 
the concerned enterprises with their environmental 

approach by offering a  voluntary carbon 
compensation dedicated to the emissions 
generated during the course of an event in one of 
its clubs. 

• Belambra is also associated with Laneo, a community of 

nature lovers and authors of the eco-citizen 
initiatives for strictly defined actions regarding the 
environment protection: days of educational outreach to the 

environment and of cleaning of natural sites  
located close to Belambra clubs at the seaside and in the 
mountains. 



Real Estate Department of Belambra:

real estate finance 
structuring performances to 
finance the development of 
the company. 

The Leaseback Offer: a secured placement 
in real estate rental

• Belambra suggests private investors to perform an investment in real 
estate rental - Leaseback – by becoming a landlord of a high quality 
property that generates a long-term secured income (rent) insured by 
Belambra. 

• The company has started a program of property sale of condominium 
apartments with private investors, assigned to Belambra Development, 
subsidiary of engineering and of delivering assets, developing in particular  
the group’s skills in transformation and upgrade of  the existing tourist 
sites. 

• The real estate asset is organized in the condominium between the 
individual investors. The clubs keep it for commercial usage under very 
long-term leases. Belambra Development retains the ownership of the 
common portions. The individuals buy the private portions formed by 
apartments. 

• Unlike other real estate formulas in the leisure real estate, this acquisition 
doesn’t give the investor any occupation right.  ��

The management is assured by 
Belambra, whose capital is controlled 
by Groupama PE (61%), la Caisse de 
Dépôts (34%) and by employee 
shareholders (5%).
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History and key dates
1959 : Creation of the Association Villages Vacances Famil les
The association innovates by creating a new holidays concept that 
corresponds to the state of mind of that time: the villages for family 
holidays, a desire for recreation and discovery of the exceptional sites 
situated in the most beautiful regions of France.  

1997 : VVF becomes a Limited Company and takes the name VVF 
Vacances

1998 : Olivier Colcombet becomes the president of the company.

2002 : Around sixty sites return in the voluntary sector (VVF 
Villages) and around fifty other sites are aggregated in VVF Vacances. 

2005 : Launch of a huge park renovation project, estimated at 
over 250 million during 2005-2012.

2006 : Arrival of Acto Finama within the capital , subsidiary of 
Groupama. Group share: 61% Groupama PE,  34 % Caisse des 
Dépôts, 5% employee shareholders.

2008 : Launch of the Belambra brand , a name that embodies 
the company today, in phase with the current business plan. 

2011 : 90% of clubs are completely renovated .



Information

& press contact
Belambra Contacts 
N°Indigo : 0 825 808 808
For the residents of the following countries: Germany, Switzerland, 
Belgium, Holland, Great Britain and Ireland, a toll-free telephone 
number: 
00 800 2007 2008

www.belambra.fr

Headquarters
21/23 street de la Vanne
92541 MONTROUGE Cedex
Phone : 01.77.70.90.00

Belambra Communication Service 
Nathalie Bardinet – Phone: 01 77 70 90 15 / 
nathalie.bardinet@belambra.fr

Press Contact
Self Image Agency
Pérrine Dossin – Phone : 01 47 04 12 54
pdossin@selfimage.fr
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